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For our current Hearst team 
members, we want this report to 
be interactive, so please use it as 
a catalyst for conversations within 
your operating units about how 
we are doing in these vital areas. 
For those considering joining us, 
we hope you find in these pages a 
company that is working hard to 
learn, grow and strengthen. 

We are confident that,  
working together, we can 
help make our company, the 
communities we serve and 
our country stronger, more 
inclusive, fair and just.

Sincerely,

Dear Colleagues,

This is the first of what we plan  
to be an annual overview of our 
efforts to build a more diverse, 
equitable and inclusive company.

Included here is a set of data that 
shows how our U.S. employee 
representation stands today. 
Clearly, we have work to do so 
that our workforce — at all levels 
— reflects the communities that 
we serve. That work is underway, 
and we are committed to making 
progress on this each year and 
sharing those results with all  
of you.

Letter From Steven R. Swartz
The theme of this report is RISE: 
Reinforcing Inclusion, Supporting 
Equity. We know that a more 
diverse workforce is a stronger 
workforce, and we achieve this 
by doing everything we can to 
make all of our people, with our 
different races, genders and sexual 
orientations, feel completely 
welcome and supported at our 
company.

Throughout this report, you’ll  
see diversity, equity and inclusion 
efforts that are going on within 
our company and how we 
promote those core values in  
our products and services. 

Steven R. Swartz 

President & Chief Executive Officer

Our Company
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46 Current Investments

Overview of Hearst
Hearst was founded in 1887 by William Randolph 
Hearst, and its history shows an evolution from a 
newspaper and magazine publisher to a global 
company with a public service mission woven 
throughout its businesses. 

With a strong presence in the worlds of consumer 
media, software and medical and business data, 
Hearst team members play a role in informing 
readers and viewers during a time of great change in 
the country and world, making the healthcare system 
safer and more effective, ensuring that jet airplanes 
and helicopters are safe to fly and that bonds are 
sound investments for pension funds and retirees. 
These distinct units of the company are united by a 
single cause, which is a shared commitment to public 
safety and providing vital information that consumers 
and businesses depend on. 

Today, Hearst employs 24,000 people around the 
world, with 14,000 working in the United States. 
Hearst is immensely proud of its family of team 
members and continues to build an organization  
as diverse as the communities it serves.

Joint 
Ventures

24 Dailies & 52 Weeklie

s

Data Referenced 10 Billio
n Tim

es

$1.3 Billion in Funds Award
ed

20% Ownership 
With Disney

50% Ownership 
With Disney

Corporate 
Team

Our Company

Currently Invested  
in 30 Startups 

Employee Giving  
& Volunteering

Recruiting
Partnerships

Learning & 
Development 

Independent Private 
Philanthropies 

Operating Separately  
From Hearst 

Supplier 
Diversity Effort 
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Diversity & Inclusion Mission

Hearst’s varied businesses are all 

linked by the incredible people 

who make the company succeed. 

These talented minds come from 

diverse backgrounds, have differing 

viewpoints and are the result of 

myriad cultures and experiences. 

Hearst’s ongoing goal is to celebrate, 

promote and foster diversity 

throughout its companies, including 

employees, the global supply chain 

and diverse customers.

Hearst Newspapers: Stephen Lam/Special to the Chronicle

Hearst MagazinesHearst TransportationFitch Group

Hearst Television Hearst Health

Our Company
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Our Path

Priorities for 2021

Aspire to a workplace culture that encourages all of our colleagues to bring their full selves to work — backed 
by timely training programs, supportive conversations and robust employee resource groups (ERGs).

Widely adopt best-in-class recruiting strategies — including creative sourcing and objective assessment — 
so that we can better attract and onboard diverse talent.

Evaluate and expand our professional development processes (mentorship, sponsorship, performance 
management) to ensure equitable access to and support for advancement opportunities.

Communicate progress and successes with our colleagues in order to reinforce the importance of  
these efforts and hold ourselves accountable.

Build programs and initiatives that further diversify our relationships with suppliers, content creators and 
e-commerce and affiliate partners.

R I S E Reinforcing Inclusion Supporting Equity
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Hearst Ethnicity Summary

 White      Black or African American      Hispanic or Latino      Asian      Two or more races      American Indian or Alaska Native      Native Hawaiian or other Pacific Islanders

73%

8%

8%

8%

3% <1% <1%

ALL 
EMPLOYEES

78%

5%

5%
9%

2% <1% <1%

MANAGERS 
& ABOVE

64%

11%

10%

11%

3% <1% <1%

NEW HIRES 
(12 MONTH ROLLING)

Our Path
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Graphs reflect full- and part-time U.S.-based employees as of December 2020.  Data excludes employees for whom race/ethnicity has not been disclosed.



Hearst Gender Summary

ALL 
EMPLOYEES 52%48%

MANAGERS 
& ABOVE

58%

42%

NEW HIRES 
(12 MONTH ROLLING)

49%

51%

 Female      Male    

Our Path
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Graphs reflect full- and part-time U.S.-based employees as of December 2020.  Data excludes employees for whom gender has not been disclosed.  An option for employees to select “nonbinary” will be introduced in 2021 and reported in data going forward.



With 33 television and two radio stations, Hearst Television  

delivers news, entertainment and other content to eager viewers 

across the country. Today, Hearst Television reaches over 21 million 

U.S. television households in 39 states. And through partnerships 

with nearly all major networks, Hearst Television distributes national 

programming over nearly 70 video channels, including programming 

from ABC, NBC, CBS, CW and Estrella. From the creative teams behind 

the scenes to on-air talent, Hearst Television celebrates diversity. 

Our CommitmentHearst  
Magazines

Hearst 
Newspapers Fitch Group Hearst Health Hearst 

Transportation
Hearst  

Ventures
Hearst 

Corporate Teams
Hearst  

Foundations
Hearst  

Television
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Project CommUNITY
Hearst Television launched Project 
CommUNITY in 2019 to focus 
storytelling on divisive issues in 
the communities it serves. In 2020, 
the initiative shifted its focus 
to addressing racial inequities 
and healing divides. Stations 
are committed to highlighting 
issues of racial disparity through 
ongoing reporting that educates, 
enlightens and encourages more 
just and equitable communities. 

The initiative leverages local 
editorial content and storytelling 
to shine a light on core issues that 
fuel the powerful call for change.

Hearst Television
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“It Starts With Me”  
PSA
The Television group extended 
the reach of Project CommUNITY 
with a campaign highlighting the 
importance of personal responsibility 
and the benefits of creating a more 
equitable world with the “It Starts 
With Me” PSA. Broadcast across all 
of Hearst Television’s 33 TV stations, 
“It Starts With Me” represented a 
way to tangibly and authentically 
address systemic racism — and make 
a change. 



Veterans
Veterans, reservists and military spouses are 
a vital part of Hearst Television, where their 
service and experience are highly valued 
in positions spanning all departments and 
disciplines. The recently launched Military 
Might Employee Resource Group is a 
meaningful avenue to bring employees 
together from across the country and aids  
in recruiting veterans to the company.

| 10

Jailyn Anderson 
News Producer, Burlington, Vt., WPTZ,  
Fred Young Fellowship Alum

I joined the Diversity & Inclusion 
Taskforce started at my station 
because growing up, I didn’t see 
stories about people who looked like 
me in the local news, and I wanted 
to change that. Project CommUNITY 
allows us to produce content  
we are passionate about.

Charles Jackson 
Digital Sales Manager, Jackson, Miss., 
WAPT, Staff Sergeant, U.S. Air Force Veteran

”
When Hearst Television recruited me, 
every interviewer thanked me for 
my military service. When I joined, 
I felt my experience as a veteran — 
my discipline, drive and goal setting 
— was valued, and I was recently 
promoted to a sales manager 
position. Hearst Television gets it  
and wants to be inclusive.

Fred Young Fellowship
In 2014, Hearst Television created the  
Fred Young Fellowship, which offers a paid 
training program for graduating seniors 
seeking a career in local news, specifically as 
a newscast producer. The goal is to identify 
talented young producers, develop their skills 
and set them on a course to become leaders  
in our news departments. Fifty percent of  
fellows chosen have been people of color,  
and 67% of those remain with the  
company today.

Hearst Television
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The Emma Bowen 
Foundation
For more than 15 years, Hearst 
Television has partnered with the 
Emma Bowen Foundation to 
cultivate opportunities for diverse 
talent. This includes multi-year paid 
internships at our local TV stations, 
providing mentorship and guidance 
to college students. Significantly, 
these internships are helping to 
diversify Hearst Television’s media 
operations in content (broadcast 
journalism, production, digital 
media), business (marketing, sales) 
and innovation (engineering, 
information technology).

Litton
Litton Entertainment, as part of a 
concentrated effort to ensure diversity and 
inclusion across its network television series, 
cast hosts Corey Robinson on One Team:  

The Power of Sports (NBC), Sheinelle Jones  
on Wild Child (NBC) and Jimmy Marlow 
on Sea Rescue (ABC). In 2020, led by EVP 
Angelica Rosas McDaniel, Litton also 
launched successful Twitch and TikTok 
platforms for its hit CBS series Mission 

Unstoppable.

Hearst Television

”

Courtenay Tucker 
News Video Curation Manager, Hearst Television,  
Emma Bowen Fellowship Alum
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My story at Hearst Television does 
not exist without their commitment 
to the Emma Bowen Foundation, an 
organization dedicated to diversity 
in the media. I am a proud alum and 
even prouder to work for a company 
striving to take on the real challenges 
to institutionalize D&I.



Matter of Fact with 
Soledad O’Brien
Matter of Fact is a weekly public 
affairs and news program hosted by 
award-winning journalist, author and 
philanthropist Soledad O’Brien. 

This year, in the wake of urgent 
national conversations about race, 
equality and justice, Matter of Fact 
launched its Listening Tour: “The Hard 
Truth About Bias: Images and Reality” 
(October 8, 2020), a multimedia and 
interactive forum highlighting these 
issues with national thought leaders. 
Promoted by Hearst’s consumer media 
brands, the Tour will have quarterly 
forums through 2021.

| 12

Emerson Coleman 
Senior Vice President, Programming,  
Hearst Television

From the outset, Steve Swartz and  
the leadership team were committed 
to having these difficult and 
challenging discussions around race 
and were convinced that the trusted 
and established Matter of Fact brand 
was the right cross-unit forum to 
demonstrate their commitment. 

Soledad O’Brien 
Host, Journalist, Philanthropist

Diversity of every kind is critical for 
any journalist who wants to accurately 
and thoughtfully cover America’s 
unfolding story, including diversity 
in the storytellers and subjects. The 
Matter of Fact Listening Tour creates a 
sounding board for different ideas and 
experiences, themes that underscore the 
important business imperative 
for Hearst to reach out broadly.

Hearst Television
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Hearst Magazines’ portfolio of more than 25 brands in the U.S. 

inspires and entertains audiences across all media platforms, 

covering the interests of its 165 million readers and site visitors each 

month. With over 300 editions and 245 websites around the world, 

the company attracts more readers of monthly magazines than any 

other publisher. As a modern media company, Hearst Magazines 

strives to create an enlightened and equitable workplace that 

enables all people to thrive.
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Hearst Magazines

Hearst PRIDE ERG  
& QA Edits
Hearst PRIDE engages LGBTQ+ employees 
and their allies through panels, events and 
collaborations with the Fitch PRIDE group. A team 
of colleagues leads QA Edits, a signature initiative 
of Hearst PRIDE, which is designed to engage 
audiences across all titles on crucial LGBTQ+ issues 
and ensure representation throughout the year.

Hearst Black Culture 
(HBC) ERG
Founders Tommy Atkins and Arianna Davis created 
an extensive set of programs aimed at engaging 
and amplifying Black voices at Hearst and beyond. 
In the wake of the May 2020 killing of George Floyd, 
HBC’s leaders conducted a grassroots fundraiser 
and worked directly with corporate leadership, 
who supported their initiative by matching their 
contributions with a donation of company funds 
to four organizations: the NAACP Legal Defense 
and Educational Fund, the LGBTQ Freedom Fund, 
Color of Change (The Emergency Fund for Racial 
Justice) and the Equal Justice Initiative. Together, 
HBC and Hearst raised over $1.22 million.

Diversity in Commerce 
Task Force
With the encouragement of senior leadership,  
Emily Silverman, Chloe Hall and Erin Henry formed 
the Diversity in Commerce Task Force, uniting a 
cross-section of editorial and business-development 
team members. The goal is to onboard more 
businesses owned by people of color into the 
brands’ affiliate program and to learn more about 
how to expand partnerships.

Chloe Hall 
Beauty Director, ELLE.com

The Diversity in Commerce Taskforce is 
a great example of Hearst departments 
— analytics, affiliate and editorial — 
coming together for the common good. 
The brief was simple: How can we use 
our platform to support Black businesses 
in a way that creates actual change? I 
think we succeeded in creating pillars 
in our organization for long-lasting 
structural change. This is not a trend but 
rather a commitment for the future to 
support Black businesses.
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Magazines
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WE WANT TO 
KEEP SPREADING 
THAT MESSAGE OF 
COURAGE TO BE 
YOURSELF AND BE 
COMFORTABLE IN 
THAT SPACE.T

The last time professional trail runner Addie Bracy 
feared for her safety, she was on a run with her 
girlfriend, Corey Conner. The couple was logging 
miles together in the dark when they paused at a 
stoplight, where Bracy gave Conner a hug and a 
kiss. A woman pulled her car alongside them and 
gave them the nastiest look Bracy had ever seen.  
“[It was] just disgust,” Bracy says. “She shook her 
head at us like she was disappointed.” 

The encounter left Bracy feeling vulnerable 
and uncomfortable. She realized she wanted to 
take action. 

“Women’s safety is already a big issue,” Bracy 
says. According to a 2019 Runner’s World survey, 
84 percent of women have been harassed while 
running. “But when you add any kind of extra layer 
of ‘other,’ it increases the likelihood of something 
happening,” she says. Groups that typically expe-
rience discrimination—including LGBTQ+ and 
BIPOC people—often don’t feel safe while running. 

Last fall, we partnered with Women’s Health, 
Hoka One One, and Garmin to create the Runners 
Alliance, a powerful initiative that offers concrete, 
real-time solutions to reduce harassment and 
improve the safety of the places we run.

There’s more work to be done. As the world 
and running have awakened to the way under-
represented communities are more vulnerable to 
harassment and violence, our focus this year is to 
develop programming centered around diversity 
and inclusion with the end goal of making running 
safer for everyone. We’ve partnered with influential 
women in the running community who are as ded-
icated to finding solutions as we are. By bringing 
in leaders who are committed to improving runner 
safety, increasing representation, fighting for 
inclusion, and empowering individuals within the 
running community, the Runners Alliance seeks 
to help women and all people who experience 
harassment reclaim their run. 

Meet the five ambassadors over the following 
pages as they share their plans for making a dif-
ference as part of the Runners Alliance.

ADDIE BRACY CELEBRATES 
LGBTQ+ RUNNERS

For Addie Bracy, running is a 
source of empowerment and 
community, which was critical 

for her in the years before she came out 
as LGBTQ+. 

“No matter what was going on or how 
much I felt like I wasn’t being authentic 
in my life, in running I have always felt 
like the purest form of myself,” Bracy says. 

After a frustrating 2016 professional 
track season, Bracy decided to come 
out on a public platform for the first 
time. Now, along with her partner Corey 
Conner, she helps other LGBTQ+ individ-
uals find empowerment and connection 
through running. 

“We want to use our last few years in 
the sport to make a difference, and hope-
fully leave it better than it was when we 
got here,” Bracy says. 

Bracy and Conner started a nonprofit 
called OUTrun in May 2019, which con-
nects and supports LGBTQ+ individuals 
through group runs, collaboration with 
race directors, and a large ambassador 
network. The goal is to empower LGBTQ+ 
people within the running community 
and encourage members of the LGBTQ+ 
community to embrace the sport.

And on a personal level, Bracy and 
Conner made the decision to be visible as 
members of the LGBTQ+ running commu-
nity. For example, if Conner is on Bracy’s 
support team during an ultra race, Bracy 
will give her a kiss at the aid station. It 
may seem like a small gesture, but it sends 

a message of inclusion and acceptance for 
LGBTQ+ runners. The couple often receives 
emails and messages from people thanking 
them for their openness, which inspires 
more LGBTQ+ individuals to show up fully 
within the running community. 

“The number of emails we got signifies 
to me there probably are a lot of LGBTQ+ 
people in the running community who 
maybe just aren’t open about it,” Bracy 
says. “We want to keep spreading that 
message of courage to be yourself and be 
comfortable in that space.” 

In addition to forming OUTrun chap-
ters in cities around the country, Bracy 
and Conner are working with race direc-
tors to generate awareness and develop 
more inclusive policies at events to 
create a more welcoming environment 
for LGBTQ+ runners. 

They ask race promoters a series of 
questions. “Are you promoting your event, 
brand, or race in a way that feels inclusive 
to everyone?” Bracy says. “That could be 
the registration process and gender iden-
tification options, transgender policies, 
really anything that shows an open-arms 
approach to any kind of runner.”

Bracy hopes to foster collective empow-
erment within the running community so 
women and those in marginalized groups 
can run without feeling afraid. 

“When you talk about the issues and 
challenges, you don’t want the result to be 
fear,” Bracy says. “You want the result to 
be empowerment and strength.”

  BE INTENTIONAL 
Adopt an actively inclusive 
approach to welcoming 
LGBTQ+ runners, Bracy 
says. Make a concerted 
effort to invite a diverse 
group of people to meetups. 

  SHARE PRONOUNS  
Use pronoun preferences 
on running group websites, 
marketing materials, and 
personal social media plat-
forms. For example, Bracy 
shares the pronouns “she/
her” on her Instagram page. 
“By sharing [pronouns], 
you’re letting them know 
that’s a space that’s wel-
coming to someone who 
might not identify with the 
gender you would assume,” 
Bracy says. 

  CREATE A SAFE SPACE 
Plan meetups for runners 
of all abilities. LGBTQ+ and 
BIPOC runners can feel con-
spicuous in predominantly 
straight or white running 
groups, Bracy says, and may 
not want to draw attention 
to themselves further by 
falling off the pace. By 
including options for pace 
and distance within the 
group, runners will be less 
intimidated to join. 

  PROVIDE RESOURCES  
If LGBTQ+ runners feel 
unsafe in your area, find out 
how you can change that. 
To start, Bracy suggests 
that organizations create an 
email list of volunteers that 
people can contact if they 
don’t feel safe and would 
like a running buddy. “That 
way runners have more 
ways to reach out, versus 
having to run alone.”

HOW TO MAKE 
YOUR RUNNING 
GROUP MORE 
WELCOMING TO 
LGBTQ+ RUNNERS

3 4 ,  D E N V E R

Bracy cofounded 
OUTrun, a group 
that supports 
LGBTQ+ runners.

36   RUNNERSWORLD.COM RUNNERSWORLD.COM    37P H O T O G R A P H  B Y  C A L E B  A L V A R A D O
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Work With National 
Advertisers
Hearst Magazines works with 
the nation’s largest marketers 
to help them achieve their own 
communication goals around 
diversity and inclusion, attracting 
new customers to their products.  

Runner’s World, Women’s Health and HOKA ONE ONE created the Runner’s Alliance Initiative and launched a successful program to take action against 
harassment and the endangerment women experience while running. The goal was to alter perceptions about what it means to run while female and  
provide runners with information to stay safe.

Five Hearst brands and Dove partnered to 
support Project #ShowUs, a pioneering initiative 
spearheaded by Dove in collaboration with 
GirlGaze and Getty Images to shatter beauty 
stereotypes and support the representation 
of real women across media. An image library 
created on Getty Images featuring 5,000 women 
was integrated into cross-platform tentpole 
editorial programs, co-branded content, native 
advertising and a live event promoting real 
beauty and diversity.

MODERN BEAUTY

2

3

4

1

5

“I mean, how often do  
you see a young Indian 
female rugby player? 
What I love about this 

image is that she’s 
demonstrating a skill, 

weaving in between these 
cones, and mid-motion  

so you get an idea of her 
speed and agility.” 

Photographer:  
Ashima Narain
Subject: Payal
Location: India

“I’ve looked through 
thousands of 

photographs, and this 
joyous image really sticks 

out for me. The key is  
that I’ve never seen a 

woman of her age street 
dancing. We’ve seen  
this body language in  
ads with young, cool 

men, so this is the exact 
opposite of what  

you expect.”

Photographer:  
Shiho Fukada
Subject: Tori

Location: Japan

“This photo depicts the 
very male activity of 

having your head shaved, 
but the way she’s leaning 

into the razor with her 
eyes closed—she looks 

fantastic. It’s not a 
glamorous location, but 

you don’t even notice that 
because you’re so 
focused on her.” 

Photographer: 
 Masego Morulane
Subject: Boitumelo

Location: South Africa

“The photographer 
obviously got her subject 

to relax and feel 
comfortable in front of 
the camera. It looks like 
they’re in the middle of 

 a spontaneous 
conversation, and yet the 

shot is so brilliantly 
composed.” ➤

Photographer:  
Esther Sweeney
Subject: Ngina

Location: Kenya

“In all my years in this 
business, I’ve never seen 

this image before:  
a mother teaching her 
daughters how to play 
basketball. I love that 
she’s so focused on 

helping them get better 
at playing a sport— 

and the fact that  
she’s bald doesn’t  

really matter.”

Photographer:  
Talia Herman

Subject: Luciana, with 
daughters Ella and Milana
Location: California, USA

SWIFT, AN INDUSTRY VETERAN with a Ph.D. in photography, leads the 
Creative Research and Planning team at Getty Images. She analyzes trends and 
sets content strategy for Getty Images’ vast archive of more than 200 million 
stock images, photographs, and videos. With Project #ShowUs, “we’re pushing 
the limits and expanding the representation of women in advertising and media,” 
Swift says. “We’re also bringing new, young female photographers from all over 
the world into this male-dominated business and giving them a global platform. 
Let’s see how women do it differently when they are in charge.”

“WE’RE PUSHING THE 
LIMITS AND EXPANDING 

THE REPRESENTATION 
OF WOMEN.” 

D R .  R E B E C C A  S W I F T
Senior director of creative insights at Getty Images

A CREATIVE COLLABORATION BY HARPER’S BAZAAR AND DOVE

PH
O

TO
S 

B
Y

 G
IR

LG
A

ZE
 F

O
R

 G
ET

TY
 IM

A
G

ES

WE ALL BENEFIT 
COLLECTIVELY 
WHEN EACH PERSON 
INDIVIDUALLY IS 
ABLE TO SHOW 
UP FULLY IN ALL 
ASPECTS OF WHO 
THEY ARE.

“

Join the Runners Alliance!
Sign up at runnersworld.com/
joinrunnersalliance for updates and 
information on how to make your 
community safer for runners.

CAROLYN SU SPOTLIGHTS 
UNDERREPRESENTED 
ATHLETES

Carolyn Su has devoted her life 
to supporting underrepresented 
groups, whether it’s showing up 

as a female in a male-dominated work 
space and speaking up for women, or 
sharing the perspective of Asian Amer-
icans at her children’s school or sports 
activities. 

“That’s my mindset,” Su says. “For our 
whole life, we bear a responsibility to 
advocate for voices that are minimized, 
ignored, or unheard.”

After noticing a lack of BIPOC repre-
sentation in running media, brands, and 
groups, Su reached out to several influen-
tial podcast hosts in the running commu-
nity and asked them to consider covering 
a more diverse range of athletes. In the 
conversations that followed, it became 
clear to Su that creating a more inclusive 
environment was not a priority for most. 
In response, she decided to build her own 
platform. She launched the Diverse We 
Run Instagram account in 2018 to elevate 
the experiences of the BIPOC runners. In 
weekly posts, she features a runner from 
the BIPOC community and shares their 
journey to running. 

“[Representation] helps to broaden 
our worldview, but then it also helps 
each person dream bigger and know 
that they’re not alone in the struggles or 
the challenges they face, and that their 
experience is valid,” Su says. “We all 
benefit collectively when each person 

individually is able to show up fully in 
all aspects of who they are.”

Since launching Diverse We Run two 
years ago, Su has collaborated with fol-
lowers on community events, amplified 
fellow BIPOC platforms, fostered dis-
cussion about building representation, 
been interviewed on several running 
podcasts, and made lasting connections 
with runners around the country. She’s 
also received countless messages thank-
ing her for featuring BIPOC runners.

By sharing these unique stories, Su 
hopes to make runners of different ethnic, 
cultural, and racial groups feel welcome.

Su also hopes to encourage more 
BIPOC individuals to feel empowered 
to be themselves, which she believes 
will create a safer atmosphere within the 
running space. To emphasize the signifi-
cance of representation, Su quotes Marian 
Wright Edelman: “‘It’s hard to be what 
you can’t see,’” she says. “It’s work that 
happens within the minority right now, 
but it’s also work that needs to happen 
by the majority of people who are more 
predominantly represented in the sport.”

“[In running media, marketing, and 
groups] I want runners who are not just 
that main image of a thin, white runner,” 
Su says. “I want runners who don’t often 
see themselves as represented to be 
able to feel like they can show up at a 
running store or a running group and 
they belong.”

HOW THE 
RUNNING 
COMMUNITY 
CAN EMBRACE 
DIVERSITY

  GET COMFORTABLE 
WITH BEING 
UNCOMFORTABLE 
“We need to recognize 
that [standing up for 
diversity] is going 
to come at a cost. It 
might be as simple 
as discomfort, but it 
might also be loss of 
relationships with people 
in your life, a loss of 
followers, or conflict 
with bosses,” Su says. 
She encourages people 
to accept the feeling and 
make sure your efforts 
are rooted in empathy 
and compassion.

  INVENTORY YOUR 
RUNNING LIFE 
Ask yourself: Who’s in 
your running group? Who 
are the authors of the 
books you read? Who 
are the most influential 
voices you consider on 
a daily basis? Do they 
represent different 
points of view? If not, be 
intentional about learning 
from other cultures.  

  EDUCATE YOURSELF 
To learn more about 
American history from 
a BIPOC perspective, 
Su recommends 
watching the film The 
African Americans: 
Many Rivers to Cross 
and reading Heavy: 
An American Memoir, 
by Kiese Laymon, and 
Minor Feelings: An Asian 
American Reckoning, by 
Cathy Park Hong.  

3 7,  B O S T O N

When Su didn’t 
see BIPOC runners 
represented in 
media, she started  
an Instagram account 
to change that.
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WE REALLY NEED TO 
CENTER ON KEEPING 
WOMEN AND OUR 
RELATIVES SAFE 
AND PROTECTED.

“

JORDAN MARIE BRINGS 
THREE WHITE HORSES 
DANIEL WANTS JUSTICE  
FOR INDIGENOUS WOMEN

At the 2019 Boston Marathon, 
Jordan Marie Brings Three 
White Horses Daniel had a goal 

beyond just a time on the clock: She was 
running to call attention to the epidemic 
of Missing and Murdered Indigenous 
Women (MMIW). On some reservations, 
Indigenous women are more than 10 
times more likely to be murdered than 
the national average, according to Justice 
Department data. With a red painted 
handprint over her mouth to represent the 
women silenced by violence, and the letters 
MMIW painted on her body, Daniel said a 
prayer every mile for a different Indigenous 
woman or girl taken from her community.

“I felt so proud and so honored to be able 
to run for those 26 women and girls and for 
my grandfather,” Daniel says. “None of it 
had anything to do with me. I just had to 
provide the body to run those miles. That 
was the very least that I could do.” 

Since then, Daniel has continued to run 
for justice. Through these efforts, Daniel 
has raised awareness, brought in allies, 
rallied support, and pursued solutions to 

the crisis of Indigenous people who have 
been silenced by violence.

As a fourth-generation Lakota runner, 
distance running has always connected 
Daniel to her family. Her grandfather, 
Nyal Brings Three White Horses, ran for 
the University of South Dakota and her 
mother, Terra Beth Brings Three White 
Horses Daniel, was an accomplished 
sprinter who was training for the 1988 
Olympic Trials until she learned she was 
pregnant with Jordan. In high school, 
the Kul Wičasa Lakota athlete wanted to 
continue the legacies of her mother and 
grandfather and share in that family his-
tory, and ultimately she earned a spot on 
the track team at the University of Maine. 

In the years after college, Daniel began 
to participate in prayer runs—a practice 
in which runners honor, support, and 
interact with lands—organized by groups 
of Indigenous tribes who raised aware-
ness about environmental and human 
rights issues, like the protection of Bears 
Ears National Monument in Utah and the 
MMIW epidemic. Since she was a child, 

Daniel wanted to advocate for her people 
and fight for a better future for the next 
generation. She works as a consultant 
for native tribal communities, where 
she focuses on community development 
through environmental and energy sus-
tainability, access to quality healthcare, 
and more. And she founded Rising Hearts, 
a grassroots group that elevates Indigenous 
voices and promotes efforts across all 
movements in the fight for racial, social, 
climate, and economic justice.

For years, she kept her competitive and 
activist sides separate, until the lack of 
national visibility for MMIW became too 
difficult to bear. That’s when she decided to 
dedicate her Boston Marathon to the cause. 

“It felt exhausting that so much work 
was going into this movement to find 
answers and solutions and justice, and it 
still was not getting any sort of attention,” 
she says. “No one cared about the deaths 
and murders and disappearances of Indige-
nous women and our relatives. That’s when 
I took the opportunity to run in prayer, run 
for them rather than for me.” 

By running for justice, Daniel hopes 
to create a better future for Indigenous 
people, the BIPOC community, LGBTQ+, 
two-spirit, and non-binary individuals so 
that members of marginalized groups are 
represented and respected. 

“I believe we can have a better world 
that is more inclusive and diverse and 
more supportive,” Daniel says.

HOW TO HONOR 
INDIGENOUS 
PEOPLES WHILE 
RUNNING

  CONSIDER LAND 
ACKNOWLEDGMENTS 
Land acknowledgments are 
formal statements recog-
nizing Indigenous people 
as traditional stewards of 
the land and celebrating 
the relationship that exists 
between Indigenous people 
and their territories. When 
event organizers present 
these before an event, 
Daniel believes it gives  
the running community a 
better connection to the 
land and its history, and 
helps runners recognize the 
Indigenous communities 
who remain. 

  DO YOUR OWN 
RESEARCH 
Daniel recommends runners 
research the Indigenous 
names of native lands they 
occupy, and share their 
findings on social media. 
By including the Indigenous 
language spelling with the 
English name of the territory 
and sharing a historical fact 
about those communities, 
you create a stepping stone 
in a continuing conversation 
toward education, under-
standing, and respect.

  GET STARTED 
A new SMS bot developed 
by Code for Anchorage 
with info provided by the 
nonprofit Native Land can 
tell you whose land you’re 
on. Just text your zip code 
to (907) 312-5085, and the 
bot will respond with the 
name of the tribe that origi-
nally occupied that area. 

3 2 ,  L O S  A N G E L E S

Daniel advocates 
for the rights 

and visibility of 
Indigenous runners.
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Asad Syrkett  
Editor-in-Chief, ELLE DECOR

Bringing in new talent means bringing 
in new perspectives. Embracing diversity 
in the design industry is a matter of 
continued relevancy. We leave far too 
much on the table as journalists when 
we fail to recognize and celebrate the 
contributions of people of color to the 
history — and future — of design.
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Representation in Hearst content is just as important as representation in its workforce. Meet some of the people 
who are guiding the future of its brands.

Samira Nasr 
Editor-in-Chief, Harper’s BAZAAR

Harper’s BAZAAR has a legacy of shaping 
women’s lives, of reflecting what’s 
important to them. Today, what they look 
for in fashion and culture has expanded. 
We will shine a light on those who may 
have felt invisible in the past but today 
are a force shaping our world. We will 
look in unexpected places — for stories, 
for contributors, for team members — 
and let them control their narratives.”

Inclusivity and diversity have always 
been a core part of ELLE’s DNA. We’re 
not afraid to highlight new talent and 
emerging voices in big, bold ways so that 
our readers see themselves and their 
tastes, styles, cultures, trends. Taken as a 
whole, our magazine delivers an inclusive 
reading experience for consumers that 
feels genuine and meaningful, not 
performative and perfunctory.”

Nina Garcia 
Editor-in-Chief, ELLE

”



Hearst Newspapers is the operating group responsible for 

Hearst’s newspapers, local digital marketing services businesses 

and directories. Its 24 daily and 52 weekly news brands are the 

stewards of the company’s legacy founded on truthful reporting 

that reflects the issues in communities across the nation.

GeorgeFloyd is cominghomeonTuesday tobewithhismother, “Cis-
sy,” his biggest fan, the center of his world.

Floyd missed her last breaths two years ago, while he was living in
Minneapolis, trying to get a fresh start. Her name is tattooed on his
torso.

On Tuesday, after the procession winds through Houston, he will
come to rest inHoustonMemorialGardens inPearland, the sameceme-
tery as his mother.

It is a heartbreaking homecoming for friends and family who de-
scribe Floyd as a dreamer whowanted desperately to be in the NBA, to
make it big, to forge a new life away from the poverty and the violence.
And despite his successes — becoming the first of his siblings to gradu-

ate high school and go to college — there were setbacks, arrests and, in
the end, a death that galvanized protests across the globe.

He became the catalyst for a pivotal moment in civil rights history —
the day a black man was fatally pinned beneath the knee of a white
police officer, his plight recast onmillions of screens around theworld.
Every living U.S. president, the Dalai Lama and the pope spoke his
name and condemned his death following an arrest for allegedly trying
to spend a fake $20 bill.

“Everybody in theworld knowswho George Floyd is today,” said Re-
ginald Smith, Floyd’s friend for more than 35 years. “Presidents, kings
and queens, they know George Floyd.”

‘I’m gonna change theworld’
George Floyd dreamed of a better life. In death, he is changing America

By Gabrielle Banks, Julian Gill, John Tedesco and Jordan Rubio | STAFF WRITERS

Floyd continues on A15

» See more photos of Floyd, including during his days playing football and basketball at Yates High School, at houstonchronicle.com/GeorgeFloyd

Ken Ellis / Staff
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KNOCKOUT ROSES
DOUBLE RED, DRIFT ROSES,
HYBRID TEAS, FLORIBUNDA,
CLIMBERS & GRANDIFLORA

AILABLE ONLINE

VITEX
NOW BLOOMING!

$1699
3 GAL
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$1299 10/$125OR
$1499
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More inside
» Families of two killed by

Houston police defend chief ’s
decision to withhold video.

Page A3

»America was founded on
the idea that injustice can
demand a revolution.

Page A19

» Childhood friends, neigh-
bors recall Floyd’s love and
support for his community.

Page A21

» Demonstrators fill streets of
cities worldwide with some of
largest — and most peaceful
— protests since Floyd death.

Page A34

For the latest updates, go to
houstonchronicle.com

Wherever Armando Litchen-
berger looks around Urbana Re-
cording Studio, there are memo-
ries. The stool Jose Feliciano sat
on to record a couple tracks. Gol-
die Hawn used the studio to mix
the soundtrack for a TV movie

she directed. Duran Duran recut
a guitar track that didn’t test well
while on a world tour.

“There are memories here
that are not replaceable,” Litch-
enberger said as he showed off
the Near Northside performance
room where the neighborhood’s
de facto house band, La Mafia,
recorded the songs thatwon four
Grammys, which now sit a glass
trophy case a few feet from the
soundboard.

Beatles memorabilia and
signed posters from hundreds of

I-45 project leaves
neighbors in limbo
Critics fearful for
record numberwho
could be displaced

By Dug Begley
STAFF WRITER

I-45 continues on A11

Invoking the killing of George
Floyd and the ravages of CO-
VID-19, former Vice President Joe
Biden told Texas Democrats that
it has never been clearer why he
must defeat President Donald
Trump in November.

“I said from the beginning: The
very soul of this nation is at
stake,” Biden said at the party’s
online state convention Saturday.
“That’swhy I’mrunning forpresi-
dent and why I stand united with
every single Democrat behind
our mission to beat Donald
Trump and restore real leader-
ship to the White House.”

Biden said the “horrifying kill-
ing” of Floydby aMinneapolis po-
lice officer has forced the nation
to face an uncomfortable truth.

“It’s time for us to face the

Biden targets racism,
rallies Texas Dems
Trump’s defeat vital
toAmerica’s soul, he
tells virtual gathering

By Jeremy Wallace
AUSTIN BUREAU

Biden continues on A39
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Gallery Showroom: 2751Todd Street,Alameda,CA 94501

Annex Showroom: 2701 Monarch Street,Alameda,CA 94501

CONSIGNMENTS INVITED!

Next Appraisal Event
October 28
10am - 1pm

Our verbal auction
appraisals are a
complimentary service
with consideration for
consigning.

UPCOMING EVENTS
Annex Auction
October 19, 20 & 21
2,000 lots of furnishings & collectibles
at as much as 75% off retail

Gallery Auction
October 23 & 24
featuring Property from a
Private San Francisco Collection

Brian Blood “Monterey Bay,”
oil on canvas board.

Chinese Doucai Enameled
Arabic Brush Stand.

Margot DeTaxco Sterling
Silver Jewelry Suite.

Isamu Noguchi
Akari Floor Lamp.

SFChronicle.com | Sunday, October 18, 2020 | Contains recycled paper | $3.00 xxxxx•

Weather
Mostly sunny.
Highs: 67-95.
Lows: 47-57. 

B10

Make sure your
vote gets counted
Did you know Monday is the
last day to register to vote to
guarantee your ballot will be
counted? Our voter guide
provides a registration link,
outlines key dates and voting
procedures, and examines the
key races and propositions,
including our endorsements.
sfchronicle.com/voter-guide

Online only: Get the most out of your Chronicle subscription with
exclusive content at sfchronicle.com/only-online.

After spending most of the
year confined at home, Bay Area
residents now face a holiday
season where they may not get to
see family and friends as corona-
virus cases continue to spike
around the country. 

With more than 217,000 con-
firmed deaths and 8 million cases
in the U.S., public health officials
are urging people to rethink their
plans for Thanksgiving and other

traditions. Dr. Anthony Fauci,
the country’s top infectious dis-
ease expert, said social gather-
ings pose a high risk for CO-
VID-19 spread, and his children
would not be coming home this
year.

But there are ways to come
together safely.

“Coming onto nine months
into the pandemic, the mental
health toll of isolation needs to
start prefiguring into our guide-

Holidays continues on A14

CORONAVIRUS AND THE HOLIDAYS What You Need to Know

No need for isolation: Hold small
gatherings while reducing risks
By Aidin Vaziri Holiday survey

How will you celebrate
the holidays while coping
with the pandemic? The
Chronicle is offering a
series of guides to help
navigate the season
safely. Got a question
about traveling, shop-
ping, seeing relatives or
anything else? Let us
know: sfchronicle.com/
holidays-survey

From tide
pools to bike
trails to just
gazing at the
stars, the Bay
Area offers
plenty of
staycation
options. S1

Travel

Members of the high school class of 2020,
forced to accept change, head to college. J1

Culture Desk
Home delivery subscribers
receive A Legacy of
Excellence, a premium
magazine celebrating the
greatest moments from the
49ers’ first 75 years, including
“The Catch,” which began
one of the most dominant
runs in NFL history. You can
purchase the magazine at
sfchronicle.com/store.

Premium magazine

SACRAMENTO — To understand the quest
for reparations for African Americans in Cali-
fornia, supporters say, it’s necessary to take a
hard look at the prevalence of slavery in the
early days of the “free” state.

California joined the union as a non-slavery
state in 1850, but its reputation as a melting
pot where racism dissolved in the fields of the
Gold Rush was a folklore that masked a grim
reality. Hundreds of enslaved people were
already living in the state at the time of its
admission, forced to work in mines and on
plantations.

Many of these first Black residents weren’t
set free when the state passed its Constitution,
and the state permitted white prospectors
from the South to keep slaves if they planned
to eventually return to their home states.

“In the South you had the cotton fields, and
here we had the gold mines,” said Tammerlin
Drummond, a spokeswoman for the American
Civil Liberties Union of Northern California

California’s
history key
in push for
reparations
By Dustin Gardiner

Reparations continues on A17

California’s 2020 wildfire season will be re-
membered not only for its destruction of win-
eries, homes and vineyards but also for another
lasting impact: the unprecedented number of
California wineries that have decided, due to
wildfire smoke, to make far less wine than
usual — or, in some cases, to make no wine at
all.

Just how much California wine will go un-
made in 2020 is impossible to quantify right
now, as many farmers and winemakers are still
assessing the impact of wildfire smoke, which
can imbue wines with unpleasantly smoky
flavors and aromas, a still scientifically murky
phenomenon known as smoke taint.

But early anecdotal reports from individual
vintners paint a dramatic picture. Philippe
Melka, consulting winemaker for about 25 high-
end California wine brands, most in Napa Val-

Many wines flow
despite smoke’s
toll on vineyards
By Esther Mobley

Wine continues on A15

BOULDER CREEK, Santa Cruz
County — Patrick and Angela
Aurelio call it the “doomsday sce-
nario.” 

The couple worry that in a
strong winter storm, the hillside
burned by the CZU Lightning
Complex fires behind their home
along Highway 9 near downtown
could hurtle down at up to 30
mph, picking up mud, boulders
and even redwoods, blocking the
only way out. In the worst-case
scenario, the mudslide could bury
them and their two toddlers. 

The Aurelios consulted two
geologists, spent sleepless nights
doing research and texted each
other articles about past lethal
disasters as they decided what to 

Santa Cruz County hills, denuded by wildfires,
at risk of further disaster when rainfall returns

Photos by Noah Berger / Special to The Chronicle

Mountain towns fear
mudslides next crisis

Above: Alex Palomar, whose home burned in the CZU Lightning
Complex wildfires, examines wattle, a straw and mesh product that he
hopes will prevent mudslides at his Boulder Creek property. 
Top: Houses in Boulder Creek below a hillside scorched in the fires. 

By Mallory Moench

Mudslides continues on A16
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Hearst Newspapers

Hearst Journalism 
Fellowship
Participants in the prestigious Hearst 
Journalism Fellowship receive two 
12-month rotations at major Hearst 
newspapers. Fellows become full-time 
employees and get training, mentoring 
and real-world experience alongside top 
journalists. Many fellows continue on in 
Hearst newsrooms.

Eduardo Medina 
Breaking News Reporter, Times Union 
Hearst Fellow 2020-2022

”
As a Hearst Fellow, I’ve learned 
how to become a better reporter. 
With the support of my talented 
peers, I am reminded of what 
powerful, empathetic journalism 
looks like.

Sarah Ravani 
East Bay Reporter, San Francisco Chronicle, 
Founding Officer, San Francisco Chronicle 
D&I Committee

”
As a Hearst Journalism Fellow, 
I was made to feel a part of the 
newsroom culture. I was also 
given the opportunity to pursue 
stories that I thought readers 
would want to delve into.

| 18

Our CommitmentHearst  
Magazines

Hearst 
Newspapers Fitch Group Hearst Health Hearst 

Transportation
Hearst  

Ventures
Hearst 

Corporate Teams
Hearst  

Foundations
Hearst  

Television



| 19

Our Readers
As the daily newspaper in a  

majority-Latino city and county,  

the San Antonio Express-News is 

committed to publishing deeply 

reported stories on racial justice, 

diversity and the struggles and 

successes of Latinos and other 

minorities — not just in the community 

of San Antonio, but around the globe. 

In the natural course of covering 

politics, education and general news, 

SAEN also frequently showcases Latino 

role models. These private and public 

individuals are making a difference 

in the community, and it’s more 

important than ever to share  

their stories. 
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NABJ/NAHJ 
Hearst Newspapers, along with Hearst 
Television and Hearst Magazines, is a proud 
partner of two leading organizations 
fighting for fairness and representation 
in media: the National Association of 
Black Journalists (NABJ) and the National 
Association of Hispanic Journalists 
(NAHJ). In October 2020, San Antonio 
Express-News Metro Editor Nora Lopez was 
elected president of the NAHJ. Hearst is 
dedicated to expanding these relationships 
throughout its newsrooms.

| 20

D&I Committees
Hearst Newspapers realizes its 
responsibility as journalists to shine 
a light on critical aspects of the 
American story, which includes 
reporting on ongoing protests for 
justice, local government responses 
and police reform initiatives. The group 
has robust independent, voluntary, 
employee-led D&I Committees that 
have been established locally at each 
of its newspapers. These networks 
of employees who share common 
interests assist Hearst Newspapers 
in achieving its business goals, 
representing the diverse voices of 
its communities and celebrating the 
diversity and unique experiences that 
all employees bring to the table. 

Hearst Newspapers

Our Commitment

1

2

3
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Fitch Group is a global leader in financial information services 

with 4,000+ employees and operations in 30+ countries. The firm 

has three business units: Fitch Ratings, a global leader in credit 

ratings and research; Fitch Solutions, a leading provider of credit 

market data, analytical tools and risk services; and Fitch Learning, 

a preeminent training and professional development firm. With a 

Diversity, Equity and Inclusion (DEI) Steering Group chaired by the 

CEO, Fitch is advancing its DEI strategy through structured talent 

programs and through working groups that will cover recruitment, 

talent development and promotion, workplace experience and 

corporate social responsibility.
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ForwardPath  
ForwardPath is a 12-month leadership  
and professional development program for 
high-performing women at Fitch. Currently,  
30 women within the company are participating 
and 17 have already been promoted or had 
their roles expanded at Fitch. TalentPath is the 
next development program to be launched  
at Fitch, focusing on racial and ethnic  
diverse talent.

Fitch Group

”

Lyuba Petrova 
Senior Director, Fitch Ratings

Chad Smith 
Senior Director, Fitch Group

”

Fitch ERGs

Our Commitment

ForwardPath recognizes one of 
the major challenges for minorities 
in career advancement is gaining 
visibility. The program and related 
special project each of us worked 
on provided the opportunity to 
network and gain exposure to senior 
leadership to help change that.

I founded the Fitch Pride Network (FPN) 
to help establish a sense of community 
within the organization around the 
LGBTQIA+ population. FPN provides 
a safe place to connect, socialize, 
grow and learn, whether you are a 
community member or an ally. Fitch 
now has a total of five ERGs since FPN 
formed in January 2019.
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Community Programs 
Fitch is dedicated to working with the 
external community to address the need 
for more diversity in financial services.  
Rock the Street, Wall Street is a unique 
program that helps women progress their 
careers in finance and The Opportunity 
Network prepares minority high school 
students for college and career fluency.

Marjan van der Weijden 
Managing Director & Global Group Head, 
Financial Institutions, Fitch Ratings

” ”
I’ve done workshops with a couple of 
colleagues, and I’ve enjoyed it so much. 
Rock the Street had a real connection for 
me as a chance to get more young women 
into finance. It was also rewarding to 
meet and spend time with other women 
from Fitch who I wouldn’t normally get 
a chance to meet in my role. I felt really 
energized by it all. I’m looking forward to 
volunteering again.

Fitch Group
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The Hearst Health philosophy is that a higher standard of care can 

be achieved for all people. Its solutions help define that standard, 

based on medical evidence and real-world data, and embed 

best practices into the workflow of healthcare decision-makers. 

By raising the standard of care, Hearst Health solutions help 

healthcare to be more equitable for diverse populations. During 

the pandemic, the Hearst Health companies FDB (First Databank),  

Zynx Health, MCG, Homecare Homebase and MHK have played  

an even more important role in our society.
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Solutions for  
Health Equity
The COVID-19 pandemic has underscored the inequities in 

healthcare and health outcomes in the U.S. In the summer 

of 2020, MCG authored an op-ed outlining how certain 

populations in the U.S. are disproportionately impacted 

by the same disease but suffer worse outcomes, including 

higher mortality, and how institutional biases can contribute 

to those outcomes. The op-ed called for society to apply the 

same evidence-based approach that MCG uses when creating 

guidelines to formulate an action plan to address these 

systemic public health issues.
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Hearst Health

”

Laurent Tao, MD, MPH 
Editor-in-Chief, MCG Health

”
MCG continues to 
bring content to 
our customers that 
helps them assess, 
document and 
respond to these 
health disparities — 
specifically, we’re adding more content 
around the social determinants of health. 

FDB Meducation
The Hearst Health company FDB offers a 
solution called Meducation that simplifies 
prescription instructions for people with limited 
English language proficiency. With medication 
instructions written in their preferred language, 
patients have a better understanding of their 
medication regimen, timing and warnings 
to effectively follow their course of therapy. 
Meducation clarifies medication instructions in 
nearly 30 languages and is currently available in 
many of the nation’s largest retail pharmacy and 
hospital systems.

English, Spanish, Amharic, Arabic, Armenian, 
Bengali, Burmese, Chinese – Simplified 
(Mandarin), Chinese – Traditional (Mandarin), 
Chinese – Traditional (Cantonese), Farsi, French, 
Haitian Creole, Hmong, Italian, Karen, Khmer, 
Korean, Nepali, Pashto, Polish, Portuguese 
(Brazilian), Romanian, Russian, Somali, Swahili, 
Tagalog, Vietnamese, Yiddish

MEDUCATION LANGUAGES

Our CommitmentHearst  
Magazines

Hearst 
Newspapers Fitch Group Hearst Health Hearst 

Transportation
Hearst  

Ventures
Hearst 

Corporate Teams
Hearst  

Foundations
Hearst  

Television

ILLUSTRATIVE



Hearst GOLD
Hearst GOLD (Growing Our 
Leaders) grows the diverse 
leadership of Hearst Health by 
providing high-potential director-
level employees with targeted 
professional training, exposure 
to specific business practices 
and solutions across the division 
and regular interaction with 
senior leadership to fuel future 
collaboration. At least 50% of 
participants have been women 
or people of color. Hearst GOLD 
programs are being rolled out  
to other parts of the corporation  
in 2021.

WE@HH
WE@HH (Women Executives at 
Hearst Health) is a community of 
highly engaged female executives 
from across Hearst Health that meet to 
network, nurture and offer professional 
development.

Connecting & Growing 
Through Mentorship
As stay-at-home orders halted business 
gatherings in March of 2020, Hearst 
Health launched a new mentorship 
program to provide professional 
and personal growth opportunities, 
matching mentors and mentees on an 
online platform. The program was so 
successful that in 2021 it is expanding 
within Hearst Health and will be offered 
in other divisions of the corporation.
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Ashley Cabrera 
Vice President, Strategy & Compliance Officer, 
MHK

I was promoted during Hearst GOLD, 
and it made me feel that senior 
leadership was invested in me and 
that, in return, I had the tools to 
invest in the next generation of 
leaders on my team at MHK.

Hearst Health
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Hearst Transportation comprises three divisions supplying  

data, analytics and more to the automotive and aviation 

industries.  Each fills a unique role, reaching and helping 

businesses. Meeting the future of the industry head-on,  

Hearst Transportation is implementing D&I initiatives and 

programs to enrich the group, broaden thinking and better  

serve customers globally. 
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HBCU & Diversity 
Partnerships
Black Book and MOTOR Information 
Systems are constantly expanding  
their pool of recruiting with historically 
Black colleges and universities (HBCUs) and 
recently welcomed interns from Morehouse 
College and the T. Howard Foundation  
as a means for developing a pipeline of 
diverse talent.

Developing Women 
Leaders
Strengthening personal and professional 
relationships is critical to building networks 
for women in Hearst Transportation and 
once a quarter women from across all 
divisions come together to enhance these 
professional bonds. Transportation is 
readying its own tailored Hearst GOLD 
program to identify the next diverse leaders 
in the organization. 

Hearst Transportation

”

Laura Wehunt 
Vice President, Automotive Valuations, 
Black Book

Historically, the automotive industry has 

been male-dominated. Women bring 

about a new way of thinking to help the 

industry grow. Hearst Transportation 

has shown their desire to have me and 

my other female colleagues succeed 

— whatever we have needed, from 

resources to mentors, they  

are committed to us.
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Hearst Ventures is the venture capital division of Hearst. Founded in 

1995, the fund has invested more than $1 billion in startups across the 

globe. The group’s priorities for D&I include seeking new investments 

with diverse founders and leadership, driving D&I initiatives in current 

portfolio companies and sharing best practices across the portfolio to 

encourage gender and ethnic diversity in decision-making positions.

The 
Ventures 

Team
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BuzzFeed
BuzzFeed is building the leading media 
company for the most diverse generation 
in history. Its audience of hundreds 
of millions comes to BuzzFeed to see 
themselves reflected in its content, which 
focuses on creating identity-based stories 
that amplify diverse voices. 

INVESTMENTS INCLUDE

Hearst Ventures

Jonah Peretti 
Founder & CEO, 
BuzzFeed

”

Building a company 
that supports 
diversity, inclusion 
and belonging 
isn’t just a moral imperative — it is a 
business imperative. Through a new pro 
bono program, we are offering charities 
and mission-driven organizations the 
opportunity to advertise across our media 
network at no cost, which allows their 
messaging to reach our massive audience.

Megumi Ikeda 
Managing Director,  
Hearst Ventures Europe 

”
A New Focus Leading to  
a Clear Vision
For a quarter of a century, Hearst Ventures has had 

great success with its direct investing in technology 

startups. While the diversity of the Ventures team 

itself, as well as the leadership of its portfolio 

companies, equals or surpasses that of the venture 

capital industry, Hearst Ventures is committed to 

further expanding its D&I efforts across its team, its 

current portfolio and all new investments.

Our Commitment

Innovation comes from visionary 

entrepreneurs with the creative  

drive to break existing paradigms  

and introduce new products or 

services. We have found that 

diversity of experience, background 

and culture are key drivers in that 

innovation process.
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The corporate team creates D&I programs in areas that link 

and empower all 24,000 colleagues around the world. From 

HearstLab, which provides cash investments and services to 

early-stage women-led startups, to relationships with important 

organizations that help bring in more diverse talent to 

enterprise-wide training initiatives, instructional websites and 

live events with those shaping our national conversation, the 

corporate team plays a central role in Hearst’s diversity efforts 

across its divisions. 

corporate teams
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Our Commitment

Corporate Teams

HearstLab
Established in 2015 to address the 
underrepresentation of women 
in the venture capital community, 
HearstLab has been investing in, 
supporting and growing women-
led startups in North America and 
Europe, as well as increasing visibility 
and promotional opportunities 
for women at Hearst. HearstLab 
functions as an early-stage incubator 
for these promising, highly scalable 
businesses with all of Hearst’s 
resources at their disposal, including 
access to HearstLab Scouts, who 
mentor, advise and prepare these 
enterprises. To date, Hearst has 
invested in 30 startups: 100% are 
women-led and 40% are led by a 
woman of color.
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REHAM FAGIRI & KALAM DENNIS,  

FOUNDERS OF APTDECO 
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HearstLab Spotlights
With their sights set on the billion-dollar 
U.S. secondhand furniture market, Fagiri 
and Dennis launched New York City-based 
AptDeco, an online furniture marketplace, 
in 2014. AptDeco is a platform where users 
can shop used furniture or sell their own. 
In addition to providing a safe place to 
connect, it offers professional pick-up and 
delivery. Shopping on AptDeco is shopping 
sustainably because furniture remains in use.

Our Commitment

Monica Aggarwal 
Managing Director, Fitch Ratings 
Chief Sponsor for HearstLab Scouts

Serving as a HearstLab Scout  
has enabled me to leverage my 
expertise to evaluate investments, 
stretched my skill set and given me 
a front-row seat to future business 
disrupters. The diversity of the group 
fosters creativity and collaboration 
that pushes me to bring my best  
to the table.” ”

About five years ago it became clear 
that female entrepreneurs with ideas to 
start companies weren’t getting venture 
funding and needed more support. 
We’ve now seeded 30 startups that are 
collectively worth $500 million. The Lab 
is also a special place for Hearst women 
to not only assist founders but also to 
take learnings back to their day jobs to 
transform our Hearst businesses.

Corporate Teams

Eve Burton 
Executive Vice President  
& Chief Legal Officer, Hearst 
Co-Founder, HearstLab
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Our Commitment

Hearst Speaks
In response to the Black Lives 

Matter movement, Hearst 

established a resource for all 

employees to explore and share 

contextual and contemporary 

information about race in 

America. Hearst Speaks, part 

of the internal MyHEARST 

portal, is actively updated to 

share recent Hearst-produced 

content, historical documents, 

key court cases, ways to support 

Black-owned businesses and 

other important issues. 

Carolene Eaddy 
Vice President, Corporate Human Resources, 
Hearst
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Corporate Teams

Hearst Speaks highlights relevant content around racial 
injustice across all of the businesses.

Hearst Speaks is a perfect adjunct to 
our learning management system. 
The site promotes self-directed 
education on important social issues 
and our employees are constantly 
amazed by the powerful voice 
Hearst has on these matters. We 
look forward to expanding  
our reach in 2021.
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In Conversation With
In Conversation With is a series of intimate talks between 
members of the Hearst team and changemakers from across 
the globe. Thought leaders like Ta-Nehisi Coates and Bryan 
Stevenson have been recent guests, engaging in discussions 
with senior Hearst leaders about important societal issues, 
for hundreds of colleagues who have tuned in.

Hearst Happy Hours 
Hearst Happy Hours are informal virtual meetings held after 
normal work hours with cultural leaders, giving employees the 
opportunity to meet and make new connections with a wide range 
of personalities. Recent guests have included chef Aarón Sánchez 
and Whitney Museum curator Barbara Haskell, who discussed the 
exhibit “Vida Americana: Mexican Muralists Remake American Art, 
1925–1945,” with introduction by Monica Hernandez, Anchor/
Reporter, WMUR.

Bryan StevensonTa-Nehisi Coates
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”
Facing the pandemic and the shortage of  
traditional internships available to 
underserved youth, Hearst nearly doubled  
the size of its program with T. Howard, inviting 
22 students to work across businesses and 
regularly interact with senior executives. 

External Partnerships
Hearst has a long relationship with 
organizations that develop students’ 
professional skills and provide a pipeline 
of new talent to jobs in media. Recently 
expanded partnerships with the Emma 
Bowen Foundation, T. Howard 
Foundation and Year Up are helping Hearst 
increase the number of internships and 
other opportunities offered to students of 
color. Other partners include American 
Corporate Partners, HBCUConnect, Grace 
Hopper and NCWIT.

Jeremiah Campoverde 
T. Howard Foundation Alum 2019,  
Marketing Communications Coordinator, 
Hearst

”
T. Howard matched me with 
Hearst, and I knew right away 
that the culture of integrity and 
significant influence that Hearst 
has aligned with what I want to 
do with my life: promote stories 
from different cultures.
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Five students joined corporate roles for a  
six-month apprenticeship and regularly 
interacted with senior managers as they 
deepened their skills and learned their roles. 
Year Up’s mission is to close the opportunity 
divide by ensuring that young adults gain  
the skills, experiences and support that will 
enable them to reach their potential through 
careers and higher education.
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Conscious Inclusion
By June 2021, more than 15,000 

Hearst colleagues will have 

participated in conscious inclusion 

training to understand the 

multiple dimensions of diversity 

and how biases can impact 

behaviors at work. This includes 

understanding the science behind 

bias, recognizing when behaviors 

are less than inclusive and guiding 

team members through a process 

of discovery, prioritization and 

action. A certification program has 

been added, allowing employees to 

explore important inclusion topics 

on a deeper level.
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gives back
Every year, Hearst donates millions of 

dollars to important causes and recent 

D&I-focused corporate giving has 

included the Equal Justice Initiative, 

NAACP Legal Defense and Education 

Fund, United Way, PowHERful 

Foundation and Autism Speaks. 

Hearst also expanded its matching 

program to all U.S. employees through 

a partnership with all-in-one giving 

platform Benevity. On December 1, 

2020, also known as Giving Tuesday, 

Hearst premiered the new program by 

placing $50 in the giving accounts of all 

14,000 U.S. employees and saw an 82% 

participation rate.

Our Commitment

Corporate Teams

Hearst  
Magazines

Hearst 
Newspapers Fitch Group Hearst Health Hearst 

Transportation
Hearst  

Ventures
Hearst  

Foundations
Hearst  

Television
Hearst 

Corporate Teams



Supplier Diversity Effort 
Hearst is actively looking for ways it can directly, 

and positively, impact its diversified group of 

suppliers to broaden engagement with minority- 

and women-owned business enterprises (M/WBEs) 

and other historically disenfranchised small- and 

medium-sized enterprises. Hearst is partnering with 

SupplierIO to source additional M/WBEs and bring 

them into Hearst’s supply chain. Working with the 

National Minority Supplier Development Council, 

Hearst is seeking more ways to foster relationships 

through recruitment, supplier fairs and other D&I 

opportunities.

”

Carlton Charles 
Senior Vice President, Treasury  
& Risk Management, Hearst

Our Commitment

Corporate Teams

COMING NEXT

Level Up Ventures
Impressed with the meaningful impact and  

growth of HearstLab, and as a member of the 

HearstLab Investment Committee, Carlton Charles, 

senior vice president and treasurer of Hearst, 

helped develop Hearst’s latest initiative to  

support diverse founders: Level Up Ventures.  

Level Up Ventures is a launching pad for Black  

and Hispanic founders of high-growth startups  

that will be based in the South Bronx (New York 

City) and its community development arm will 

assist existing small businesses in the Bronx and 

Harlem. Level Up Ventures is on a mission to 

identify commercial ventures that can close  

the wealth gap in these neighborhoods. 

+

Level Up Ventures is an accelerator 
with purpose. We want to identify 
world-class entrepreneurs of color 
who can benefit from Hearst’s 
resources and the expertise of 
our employees, but also from 
immersing themselves in 
these vibrant communities.
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The Hearst Foundations support organizations working in the fields 

of culture, education, health and social services nationwide.  

The Hearst Foundations and William Randolph Hearst Foundation 

(which operates the United States Senate Youth Program and 

the William Randolph Hearst Journalism Awards program) are 

independent private philanthropies operating separately from Hearst. 

Since inception, the Foundations have made over 21,500 grants to 

nearly 6,000 organizations, totaling more than $1.3 billion in funds 

awarded to diverse organizations nationally. In 2020, the Foundations 

gave over $50 million in emergency funds to organizations in response 

to the COVID-19 pandemic.
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Endowed Scholarships
Since the 1980s, the Hearst Foundations have established over 1,300 

endowments, mainly at colleges and universities, with many offering 

Black, Latino and underrepresented students scholarship support. 

Largely Hispanic institutions include St. Thomas University in Miami 

(48% Hispanic student population), Dominican University in Chicago 

(54% Hispanic students) and the University of the Incarnate Word 

in San Antonio (majority Hispanic), where the Foundations have been 

granting scholarship support since 1962.

Arts & Culture
The Hearst Foundations have proudly supported many Hispanic 

arts and culture institutions, including Taller Puertorriqueño 

(Philadelphia), Repertorio Español (New York City),  

Casita Maria Center for Arts & Education (New York City),  

the National Museum of Mexican Art (Chicago) and  

El Museo del Barrio (New York City).   

Photographer: Michael Palma Mir
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Steven R. Swartz 

President &  
Chief Executive Officer

“We are confident that working together,  
we can help make our company, the communities  
we serve and our country stronger, more inclusive,  
fair and just.”


